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Welcome,
When we follow the news these days, it quickly becomes apparent that we live in a world of fundamental changes,  
challenges, and also surprises of global scale and significance. 

The US President Donald Trump freshly took the oath of office with a powerful message creating worldwide concerns; 
Europe is threatened by a new wave of refugee surge, Brexit seems sluggish and strengthens the populist surge across 
Europe putting the survival of the EU at stake. The global political scene is undergoing a radical shift with major impact 
on the world economy and society and we all certainly have come to realize by now that change is not only inevitable – it 
is  underway at breathtaking pace.

There are two ways to look at the situation and to respond to it. We resist, wait and see or we embrace the change and 
look for opportunities within these challenges. In times of extreme situations like the post-World War II era humans have 
increased their efforts, creativity and resilience. We too have the choice today and we can decide to confront adverse 
conditions by collaborating with our unique talents and purpose to make the world a better and more prosperous place 
to live and do business.

“We are in the middle of a global crisis – we have to face it, but it was never more important to discuss, clarify and 
defend – apart from our interests – our values. For this one needs a meeting, a summit of people, who form a 
decent community.  In a crisis we need to remember together, what these values are and act according to it. This 
is what history expects from each of us women.” 
Dr Antonia Rados, Foreign Correspondent and TV Journalist, RTL Television, Germany/France

In line with these opening thoughts and a quote from one of our many expert speakers pointing at a world where dis-
ruption and uncertainty have become the new normal, the Global Female Leaders summit has established itself over the 
past years as on the unique international platform that brings together top female summit leaders and decision-makers 
from across the globe at the forefront of economic, political and social change analyze current challenges and anticipate 
future trends. 

This year’s summit once again features over 60 speakers who will discuss and share their knowledge about such timely 
topics as the Rise of Populism, the Crisis in the Middle East, the Sharing Economy, the Healthcare Revolution, the Digital 
Transformation, Smart Cities and Cyber Security only to mention a few. Over 250 global thought leaders and female exe-
cutives from different industries and all continents will come together over two and a half days with a carefully curated 
agenda for an open and powerful discussion. 

We are certain you do not want to miss this and invite you to be part of this outstanding event where you will have expo-
sure to new ideas and thoughts, best practices and inspiration as well as an abundant opportunity to mingle and network 
with the brightest minds.

We only have a few seats left, so sign up today and be part of the Global Female Leaders 2017. You can be sure to feel 
energized and empowered by an amazing and unique networking experience.

We look forward to personally welcoming you in Berlin! 

Christian Kuhn  
Head of International Business,  
Management Circle AG 

Ellen Comberg  
Chairwoman Advisory Board,  
Global Female Leaders  

Sigrid Bauschert  
CEO,  
Management Circle AG 

The #1 Networking  
Event for  

Female Leaders!

www.globalfemaleleaders.com
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Think Tank Academy 
Share experiences and explore  
solutions in small interactive  
groups

Leadership Community 
Stay connected with other senior level 
attendees from different industries

DIGITAL LEADERSHIP &  
FUTURE OF WORK

LIFE SCIENCE & THE  
SOCIETY OF TOMORROW

The World in Transition

Outside the Box Thinking 
Be at the front-line of game- 
changing trends, tools and methods

Solutions for your Problems 
Discuss current issues and  
find solutions for your daily  
challenges

Exclusive Networking 
Invitation-only and limited to  
300 participants 

Conclusion Whitepaper  
Key findings exclusively sent to all 
summit attendees after the event

Inspiring Talks 
Be inspired by over 50 content 
driven summit sessions

A Global Perspective 
Attendees from six different continents 
ensure a true global environment

Staying ahead  
Valuable insights from corporations 
like HSBC, Coca-Cola, Nestlé and 
Google

Female Entrepreneurs  
Exchange ideas with  
women who started their own  
business 

10 Reasons to Attend

www.globalfemaleleaders.com

 GLOBAL  
FEMALE 
LEADERS 

4.0

GLOBAL UNCERTAINTY &  
ECONOMIC CHALLENGES 

BIG DATA, 
 ARTIFICIAL INTELLIGENCE &  

CYBER SECURITY

SMART CITIES &  
MOBILITY



4

The Global Female Leaders' advisory board is a diverse and international source of dedicated support and valuable expert  
advice. Its members are leaders in their professional field as well as representatives of their regions. Their combined  
excellence has contributed profoundly to making this summit the first tier must-attend event for female thought leaders  
it is today. Onsite they are your ambassadors for various topics, industries and regions.

Do not hesitate to approach us. We all look forward to seeing you in Berlin!

Advisory Board

Ellen Comberg
Chairwoman, Advisory Board,
Global Female Leaders,  
UK

Maria Elena Cappello
Member of the Board,  
Saipem. Prysmian, Bank  
Monte dei Paschi, A2A, Italy

Martina Hund-Mejean
CFO, MasterCard Worldwide, 
USA

Dr Florence Eid-Oakden
Chief Economist, Founder & CEO, 
Arabia Monitor, UK/Jordan

Evelyne Freitag
CFO D-A-CH Region,  
Goodyear Dunlop Tires 
GmbH, Germany

Viola Klein
CEO, Saxonia Systems Holding 
GmbH, Germany

Deborah Lorenzen
COO, Global Product & Marketing,  
State Street Global Advisors,  
USA 

Marika Lulay
Member of the Administrative 
Board & COO,  
GFT Technologies SE, Germany

Cindy Li
Managing Director, China 
Chair, Covalis Capital LLP, 
USA

Dr Boriana Manolova
CEO, Siemens Bulgaria,  
Bulgaria

Prof. Liz Mellon
Executive Director, Duke  
Corporate Education, UK

Chitra Narayanan
Former Ambassador, Associate 
Fellow, The Geneva Centre of 
Security Policy (GCSP), India

Erica Pedruzzi
Partner, C4B Compliance for 
Business, Argentina

Karina Robinson
CEO,  
Robinson Hambro Ltd, UK

Maru Winnacker
Founder & CEO, Project 
OONA, Germany

www.globalfemaleleaders.com

  A very high quality and diverse group of  
leaders and topics 

Birgit Wilson | Leo Burnett GmbH | Germany
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16:00  Icebreaker  – Think Tank Academy 
   The Think Tank Academy is designed to establish intimate networking opportunities while discuss-

ing cutting-edge topics in an interactive and content driven environment. Parallel sessions give  
participants the opportunity to choose which think tank they would like to attend and therefore this 
format enables deep dive and honest discussions amongst senior leaders.  

 
   Unlock Your Personal Power – Your Voice is  

 the Key
  Jocelyn B. Smith, Singer, Songwriter,  
  Producer and Motivational Coach, Germany

   Think Tank to Wine Tank – How will YOU  
Design your Destiny? A Stimulating and Fun 
Icebreaker Session

   Nicole Rolet, Principal & CEO, Chêne Bleu wines &  
La Verrière, France

   Is the Current Education System Good for  
Future Women Leaders?

  Keting Chu, Biotech Entrepreneur and Venture Partner,  
  Apple Tree Partners, USA

 
  
 19:00 Pre-Summit Welcome Reception     

  Join us for a private cocktail reception at one of Berlin’s  
  most exclusive locations.

  Hosted by  

 

  Pre-event Cocktail Reception Keynote

   About the Academy Award winning Film  
“A Girl in The River” and it's Fundamental  
Impact against Honor Killing 

   Sharmeen Obaid Chinoy, Journalist, Filmmaker 
and Activist, Academy and Emmy Award Winner, Pakistan

Pre-Summit Programme (Sunday, 7th May  2017)

www.globalfemaleleaders.com
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8:00 Event Registration & Welcome Coffee and Tea

8:45 Global Female Leaders 2017 – Welcome Address 
  Sigrid Bauschert, CEO, Management Circle AG, Germany 

  Moderator: Melinda Crane, Chief Correspondent, Deutsche Welle TV, USA/Germany

9:00 Keynote Presentation

  Uncertainty as the New Normal? – A Global Economic Outlook
  Janet Henry, Global Chief Economist, HSBC, UK 

9:30 Executive Panel Discussion 

   The Crisis of Globalization, Rise of Populism and the Revenge  
Against Elites

   Megan Beyer, Journalist, Civic Leader, Former Executive Director,  
The President’s Committee on the Arts and the Humanities, USA

   Lord Karan Bilimoria, Member of the House of Lords, Co-Founder and Chairman,  
Cobra Beer, India/UK

  Janet Henry, Global Chief Economist, HSBC, UK

    Dr Antonia Rados, Foreign Correspondent and TV Journalist, RTL Television,  
Germany/France

  Dr Pippa Malmgren, Author, Economist, Co-Founder, H Robotics, UK

10:15 Spotlight Sessions

   The End of The West as We Knew it – What Does it Mean for the Middle 
East Peace Process?

   Dr Antonia Rados, Foreign Correspondent and TV Journalist, RTL Television,  
Germany/France

  Focus Latin America – Argentina as the Game Changer?
   Dr Julia Pomares, Executive Director, Center for the Implementation of Public Policies 

Promoting Equity and Growth (CIPPEC), Argentina  

10:45 International Networking & Coffee Break

11:15 Insight Presentation 

  Smart Data – It’s Time for a Social Consensus
   Rachel Empey, CFO, Strategy Director and Member of the Board, Telefonica Deutschland 

Holding AG, Germany/UK

11:40 Insight Presentation 

  Blurring Science Fiction and Reality: The Future of Bionics
   Samantha Payne, Innovation Fellow at WIRED, Co-Founder and COO, Open Bionics, UK

12:05 International Networking & Lunch with Dessert and Coffee

13:15 Spotlight Sessions  

   Pioneering the Robotics Industry: A Vital Step on Our Human 
Evolutionary Path

   Wendy Roberts, CEO and Founder, Five Elements Robotics, USA

  The Way We Read has Changed, and Big Data is Responsible
  Ranj Begley, Managing Director, Readly UK, UK

©
R
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Summit Programme – Day One (Monday, 8th May 2017)

www.globalfemaleleaders.com

©
R
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13:45 Keynote Presentation

  Human Centric Digital Transformation, Leadership and the Future of Work 
   Dr Martin Schulz, Senior Research Fellow, Fujitsu Research Institute Tokyo, Japan

14:15  Think Tank Academy  
The Think Tank Academy is designed to establish intimate networking opportunities while 
discussing cutting-edge topics in an interactive and content driven environment. 

  Being Effective on Non-Executive Boards – What it Takes
  Isabel Bonacker, Deputy Chairwoman of the Board, Dr. Babor GmbH & Co. KG, Germany

  Digital Growth Hacks for Business Growth 
  Adveta Dwivedi, Head of Digital Marketing, Whoopey.com, UAE 

   Responsible Leadership during the 4th Industrial Revolution
  Elisabeth Bauer, Strategic European Partnerships, Google Germany GmbH, Germany

  How Machine Learning Drives an Inclusive Workforce
  Elke Manjet, Senior Vice President HR, SAP SE, Germany
  Angela Todisco, HR Director, SAP SE, Germany  

   The Future of Shopping: „Retailment“ and the Renaissance of the  
Store Experience

  Isabelle Ohnemus, Founder and CEO, EyeFit U AG, Switzerland

  Artificial Intelligence: Business in a New World?
  Barbara Lauer, Capital Markets Partner, Linklaters LLP, Germany

   Customer Centricity across Industries – What Can We Learn from Each 
Other?

   Manuela Schneider-Höfferer, VP, Head Global Strategic Marketing, Vifor Fresenius  
Medical Care Renal Pharma – Galenica Group, Switzerland

  The Sharing Economy and the Opportunity for Women
  Debbie Wosskow, CEO and Founder, Love Home Swap, UK 

   Understand How Young Generations are Surfing and Diving the Digital 
World

   Dr Ignasi Barri Vilardell, Innovation Manager and Head of GFT Digital Innovation Lab,  
GFT, Spain

15:15 International Networking & Coffee Break  

15:45 Spotlight Sessions

  Life Science – Where Does our Selfoptimizing Society Lead us to?
  Bianca Gfrei, CEO and Managing Director, kiweno, Austria

  Loud Youth, Silent Adulthood: Hearing Challenges for an Aging Population
   Ana Belén Elgoyhen, Scientist and Professor, Institute for Research on Genetic 

Engineering, National Research Council, Argentina

16:15 Keynote Presentation 

   The Evolution toward Patient-centric Value Proposition: Exploring New 
Ways to Deliver Better, Faster and Affordable Healthcare

  Shobana Kamineni, Executive Vice Chairperson, Apollo Hospitals, India 

16:45 International Networking & Coffee Break

www.globalfemaleleaders.com
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7:30 
 SightRunning – Explore the attractions of Germany‘s capital  
city from a new perspective with your personal SightRunning guide  

7:30 International Networking Breakfast – Including an Inspiring Early Bird Think Tank

  Artificial Intelligence is Changing our Work 
  Alla Ruggaber-Mast, VP, Head of Customer Success Office, MEE Region, SAP SE, Germany

8:30 Keynote Presentation

   Tech vs. Talk: Is Technology Changing Human Relationships?
   Genevieve Bell, Senior Fellow and Vice President in the Corporate Strategy Office,  

Intel Corporation, USA/Australia

9:00 Insight Presentation

   Creating a Bridge – Connecting the Entrepreneurial Community with 
Major Global Markets

   Anthony Newstead, Global Group Director, Emerging Technologies & Strategic Innovation,  
The Coca-Cola Company, USA

9:25 Spotlight Sessions

  How Iranian Women in Tech Break the Cutural Glass Ceiling
  Nazanin Daneshvar, CEO and Founder, Takhfifan Website, Iran

  The Sharing Economy and the Opportunity for Women
  Debbie Wosskow, CEO and Founder, Love Home Swap, UK

10:00 International Networking & Coffee Break

Summit Programme – Day Two (Tuesday, 9th May 2017)

Hosted by

17:25 Executive Panel Discussion 

   Improving Health & Making Healthcare Fit for the Future: Vision, 
Challenges and Opportunities 

  Keting Chu, Biotech Entrepreneur and Venture Partner, Apple Tree Partners, USA

  Hans Hofstraat, VP Philips Research, Royal Philips, Netherlands

   Ana Belén Elgoyhen, Scientist and Professor, Institute for Research on Genetic 
Engineering, National Research Council, Argentina 

   Manuela Schneider-Höfferer, VP, Head Global Strategic Marketing,  
Vifor Fresenius Medical Care Renal Pharma – Galenica Group, Switzerland

 18:00 Insight Presentation 

   The Purpose of Food in a Modern World  – From Calorie Intake to 
Personalised Nutritions 

  Béatrice Guillaume-Grabisch, CEO, Nestlé Deutschland AG, Germany 

18:25 Exclusive Interview

   Responsible  Digital Leadership in Politics and Media & How to Walk the Talk
  Jacki Kelley, COO, Bloomberg Media, USA
   Alejandra Lagunes Soto-Ruiz, Coordinator of National Digital Strategy, The President’s Office, 

Mexico

19:45 Cocktail Reception – Join us for International Networking  

20:15 

Festive Gala Dinner

Hosted by 

www.globalfemaleleaders.com
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10:30 Impulse and Executive Panel Discussion 

   Management in the Years of Transformation: Survival through Digital 
Leadership  

   Moderator: Angelika Huber-Straßer, Managing Partner, Head of Corporates, KPMG AG 
Wirtschaftsprüfungsgesellschaft, Germany

  Filiz Albrecht, CHRO, MANN+HUMMEL Group, Germany

   Dr Ignasi Barri Vilardell, Innovation Manager and Head of GFT Digital Innovation Lab,  
GFT, Spain

  Solveigh Hieronimus, Partner, McKinsey & Company, Germany

   Sophie Mathur, Corporate Partner, Global Co-Head of Innovation, Linklaters LLP, 
Singapore

  Vera Schneevoigt, SVP, Head of Product Supply Operations, Fujitsu, Germany

11:15 Insight Presentation

   How to Futureproof your Workplace and Career Today for Success 
Tomorrow

  Linda Sharkey, CEO, Author and Executive Coach, Tomlin Sharkey and Associates, USA

11:40 Keynote Presentation

   The Millennial Myth 
  Rachel Campbell, Global Head of People, Performance & Culture, KPMG International, UK

12:10 International Networking & Lunch with Dessert and Coffee

13:10  Think Tank Academy 
The Think Tank Academy is designed to establish intimate networking opportunities while 
discussing cutting-edge topi cutting-edge topics in an interactive and content driven environment. 

  Unlocking the Cross-Generational Power in a Digital Environment
   Susanna Nezmeskal, Vice President Corporate Diversity, Deutsche Post DHL Group, 

Germany 
  Ilyana Byurchieva, Diversity Expert, Deutsche Post DHL Group, Germany    

   Entrepreneurship in Iran – Discussions around Spirit, Potential and 
Boundaries

  Nazanin Daneshvar, CEO and Founder, Takhfifan Website, Iran  

  Big Data vs. Smart Data
  Claudine Petit, Marketing Director CEUR,  Questback, Germany

  What Resilience Means, and Why it Matters for You!
   Dr Sabine von Österreich, Executive Coach, Nachhaltige Persönlichkeits- und 

Teamentwicklung, Germany

   Leveraging Public Private Partnerships to Achieve Collective Impact
  Jennifer Sanders, Executive Director, Dallas Innovation Alliance, USA 

   How to Outsmart the Wars on Talent, Trade and Tradition through 
Human Centric Digital Transformation

  Dr Martin Schulz, Senior Research Fellow, Fujitsu Research Institute Tokyo, Japan

  Design Thinking – From Innovative Thinking to Innovative Doing
   Sigrid Stinnes, Digital Transformation & Design Thinking Lead DACH,  

Accenture Digital, Germany

   Leonie Keine, Digital Transformation Manager & Design Thinking Expert,  
Accenture Digital, Germany  

    Customer-Centric Thinking: How to Match Mobile Innovations and 
Customers‘ Needs?”

  Daniela Horn, Head of Digital Products, PAYBACK, Germany 

www.globalfemaleleaders.com
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14:10 Spotlight Sessions

  Innovation in Public Transport and Deliveries
  Neil du Preez, Founder & Director, Mellowcabs, South Africa

  Digital Growth Hacks for Business Growth – A MENA Market Perspective
  Adveta Dwivedi, Head of Digital Marketing, Whoopey.com, UAE

14:40 Keynote Presentation 

  The New Role of the CIO in the Age of Cybercrime and Cyberwar
  Elizabeth Hackenson, CIO and SVP of Technology and Services, AES Corporation, USA

15:10 Keynote Presentation

  Do You Speak IoT? Another Language Future Leaders Need to Learn
  Dr Tanja Rueckert, EVP Business Unit IoT & Digital Supply Chain, SAP SE, Germany 

15:40 International Networking & Coffee Break

16:00 Keynote Presentation

   Startups: Becoming the Drivers of Disruption in the Financial Services 
Industry

  Nuria Mir, Executive Director, GFT, Spain 

16:30 Exclusive Debate

   Investment Strategy in a World of Change – How to Address a Challenging 
Financial Environment

  Upacala Mapatuna, Chief Investment Officer, Victory Park Capital, USA

   Dr Ariel Sergio Goekmen, Member of the Management Board, Schroders, Switzerland

17:00 Impulse and Executive Panel Discussion 

   Towards Becoming The Happiest City On Earth 
   H.E Dr Aisha Bin Bishr, Director General, Smart Dubai Office, UAE 

   Smart Cities on the Move in a Digitalized and Hyper-Connected World: 
Global Trends, Challenges and Opportunities  

   Anne Berner, Member of Parliament, Ministry of Transport and Communications, Finland 
 H.E Dr Aisha Bin Bishr, Director General, Smart Dubai Office, UAE

   Isabella Groegor-Cechowicz, Global General Manager for Public Services, SAP SE, Germany

  Jennifer Sanders, Executive Director, Dallas Innovation Alliance, USA 

17:45 Moderator’s Closing Comments & Farewell 

  Sigrid Bauschert, CEO, Management Circle AG, Germany  
   Moderator: Melinda Crane, Chief Correspondent, Deutsche Welle TV, USA/Germany

Graphic Recording: the whole summit will be  
(live in real time) visualized, in order to create a  
useful documentation for participants and the public.

@global_female facebook.com/globalfemale
Stay connected and join us

www.globalfemaleleaders.com
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 The Global Female Leaders summit is one of the most  
important business events for me.
Cindy Li | Managing Director, China Chair | Covalis Capital LLP | USA

 Next to the fantastic presentations, the main benefit is 
the networking with lots of people and organizations  
from all over the world.
Ursula Schäfer-Preuß | Vice President of UN Women | National Committee 
Germany

 It is described as a female Davos. I have been to Davos  
for many years, but this is much better than Davos! 
Chitra Narayanan | Former Ambassador, Associate Fellow |  
The Geneva Centre of Security Policy (GCSP) | India 

www.globalfemaleleaders.com
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    PREMIUM PARTNERS

Fujitsu is the leading Japanese information and communication technology (ICT) company, offering a full 
range of technology products, solutions, and services, from workplace systems to data center solutions, 
managed services, and cloud-based software and solutions. Fujitsu’s full portfolio of products, solutions 
and services gives its customers a competitive advantage in the era of digital transformation. We use our 

experience and the power of ICT to shape the future of society with our customers enabling them to capitalize on digital opportuni-
ties with confidence and by helping them to balance robust ICT and digital innovation. Fujitsu’s vision is to enable a Human Centric 
Intelligent Society that creates value by connecting infrastructure, empowering people and creatively defining new forms of intelli-
gence. Approx. 156,000 Fujitsu people support customers in more than 100 countries; in Europe, the Middle East, India and Africa 
(EMEIA), Fujitsu employs more than 26,000 people. Fujitsu Limited (TSE: 6702) reported consolidated revenues of 4.7 trillion yen 
(US$41 billion) for the fiscal year ended March 31, 2016. 

 www.fujitsu.com

GFT is a business change and technology consultancy trusted by the world’s leading financial 
services institutions. Specifically defining answers to the current constant of regulatory change – 
whilst innovating to meet the demands of the digital revolution. GFT brings together advisory, crea-

tive and technology capabilities with innovation culture and specialist knowledge of the finance sector. Within the Group, CODE_n 
is a cross-industry source of innovation. It identifies trends and new business models to speed up digital transformation - while also 
connecting GFT with the startup world and digital pioneers. GFT expects an overall turnover of around EUR 420 million in 2016. 
Formed in 1987, the company now has 4,800 employees and operates in twelve countries. The shares are listed in the TecDAX on the 
Frankfurt Stock Exchange (ISIN: DE0005800601). 

www.gft.com 

SAP (NYSE:SAP) helps companies of all sizes and industries to run live, from back office to boardroom, ware- 
house to storefront and desktop to mobile device. SAP is the market leader in Applications, Analytics 
and Mobility solutions helping more than 345,000 businesses in 190 countries work more efficiently 
and use business insight more effectively to stay ahead of their competition.  We empower our customers 

to become digital businesses though SAP technology, adapt continuously and grow sustainably. With S/4HANA we 
help drive digital transformation for reimaged business models and enable IoT to become accessible to any business - 
large or small.  SAP is committed to help business and government entities benefit from the proliferation of sensors, smart 
devices and Big Data and recently announced its commitment to invest 2 billion euro in IoT over the next five years.

www.sap.com

    OFFICIAL CARRIER

The Lufthansa Group is a global aviation group with a total of 540 subsidiaries and equity invest-
ments. Passenger transport is the largest business segment in the Lufthansa Group. The Passenger 

Airline Group comprises the airlines Lufthansa Passenger Airlines (including Germanwings and Eurowings), SWISS and Austrian 
Airlines. Equity interests in Brussels Airlines and SunExpress are strategic additions to the portfolio. With its multi-hub strategy, 
the Passenger Airline Group offers passengers comprehensive flight schedules while providing the greatest level of travel flexibility 
at the same time. All airlines share the common objective of meeting customers‘ demands in terms of safety, quality, punctuality, 
reliability and professional service.

www.LH.com

    KNOWLEDGE  PARTNER

KPMG is a global network of legally independent professional firms with more than 174,000 employees in 
155 countries. KPMG is also a leading auditing and advisory firm in Germany, with around 9,800 employees 
at over 20 locations. Our services are divided into the following functions Audit, Tax, Consulting and Deal 
Advisory. Our Audit services are focused on the auditing of consolidated and annual financial statements. 

The Tax function incorporates the tax advisory services provided by KPMG. Our high level of specialist know-how on business, re-
gulatory and transaction-related issues is brought together within our Consulting and Deal Advisory functions. We have established 
teams of interdisciplinary specialists for key industries of the economy. These pool the experience of our experts around the world 
and further enhance the quality of our advisory services. 

www.kpmg.com

A Strong Network                                                OUR SUPPORTING PARTNERS

www.globalfemaleleaders.com
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   SUPPORTERS
The special fascination of the BMW Group not 
only lies in its products and technology, but 
also in the company’s history, written by inven-
tors, pioneers and brilliant designers. Today, the 

BMW Group, with its 31 production and assembly facilities in 
14 countries as well as a global sales network, is the world’s 
leading manufacturer of premium automobiles and motor- 
cycles, and provider of premium financial and mobility  
services. BMW Group is an innovation leader with an intelligent 
material mix, a technological shift towards digitalisation and 
resource-efficient production.

www.bmwgroup.com

McKinsey & Company is the 
world‘s leading top manage-

ment consultancy with more than 13,000 consultants. Our cli-
ents include the majority of the 100 largest industrial corpora-
tions in the world. But we also work for fast-growing small and 
medium-sized enterprises, leading financial institutions, and 
many other governmental and public authorities. Our more 
than 120 locations in over 60 countries are linked by indus-
try and functional practices. We concentrate our knowledge 
and expertise on all relevant management topics ranging from 
strategy, digitization and operations to marketing, organisati-
on and corporate finance.

www.mckinsey.com

There is something magical about the 
manufacture of time. Producing the in-

animate components and assembling them to create perpetual 
movement is like breathing life into inert material; it is the 
creation of a pulse that will never stop beating. 20 years ago 
Parmigiani Fleurier was born from the trust woven between 
Michel Parmigiani and the Sandoz Family Foundation who has 
acknowledged his talent as a master watchmaker. Thanks to 
this liaison industrial independence has been created that hel-
ped to go an independent and passionate way of watchmaking, 
filled with creativity and innovations.

www.parmigiani.com

PAYBACK is the leading international multi- 
partner loyalty programme and the biggest 
and most powerful multichannel marketing 

platform worldwide. In Germany, customers can use PAYBACK 
to collect points from over 650 companies and redeem these 
for vouchers, rewards or Lufthansa miles or donate them.  
PAYBACK communicates synchronously via all channels – off-
line, online and via mobile – and, in doing so, provides the 
optimum combination of coverage and personalisation. This 
makes it possible for PAYBACK partners and the advertising 
industry to realise communication activities with virtually no 
coverage losses. 

www.payback.net/de/en/home/

   PROMOTERS
Accenture is a leading global professional 
services company, providing a broad ran-
ge of services and solutions in strategy, 

consulting, digital, technology and operations. Combining un-
matched experience and specialized skills across more than 
40 industries and all business functions – underpinned by the 
world’s largest delivery network – Accenture works at the in-
tersection of business and technology to help clients improve 
their performance and create sustainable value for their stake-
holders. With approximately 394,000 people serving clients in 
more than 120 countries, Accenture drives innovation to im-
prove the way the world works and lives. Visit us at 

www.accenture.com

Deutsche Post DHL Group is the 
world’s leading mail and logistics 
company. The Group is focused on 

being the first choice for customers, employees and investors 
in its core business activities worldwide. Deutsche Post DHL 
Group operates under two brands: Deutsche Post is Europe’s 
leading postal service provider. DHL is uniquely positioned in 
the world’s growth markets, with a comprehensive range of 
international express, freight transportation, e-commerce and 
supply chain management services. Deutsche Post DHL Group 
employs approximately 500,000 employees in over 220 coun-
tries and territories worldwide. The Group generated revenues 
of more than 59 billion Euros in 2015.

www.dpdhl.com

Linklaters LLP is a leading global law 
firm, supporting clients in achieving 

their strategies wherever they do business. We use our exper-
tise and resources to help clients pursue opportunities and 
manage risk across emerging and developed markets around 
the world. Linklaters provides market leading advice on public 
takeovers, cross-border and multi-jurisdictional mergers and 
acquisitions, joint ventures, disposal and contentious advice. 
Our clients are drawn from a broad base including the FTSE 
100, Fortune 500, DAX 30, CAC 40 corporates, private equity 
houses, investment banks and governments.

www.linklaters.com

    SUPPORTERS

BABOR is the pioneer in professional skin 
care and stands for SCIENCE, PRECISION 
and RESULTS. Today, this is what drives re-

search in BABOR’s laboratories. At BABOR, we focus on develo-
ping precision formulas for skincare Made in Germany. The 
active ingredients are perfectly coordinated in order to ensure 
the best possible results and reveal your individual beauty. At 
BABOR beauty is a personal matter and skincare consultation 
is key. In a professional treatment this transforms to an indul-
gent experience providing outstanding results. In other words: 
the art of precision skincare.

www.babor.com

www.globalfemaleleaders.com
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Cooperation & Media Partners

   Media Partners

www.bloomberg.com/company www.brandeins.de www.business-review.eu

www.theceomagazine.com www.czechleaders.com www.dialoguereview.com

www.editionf.com www.unternehmeredition.dewww.real-leaders.com

   Cooperation Partners

www.advance-women.ch www.arabiaholding.com

www.leadingwomenofafrica.com

www.bvik.org

www.coachingforlegals.com www.womeninbusiness.bg

www.ewmd.org

www.escpeurope.eu

www.indianwomennetwork.in www.vdu.de

www.wearethecity.com

WOMENWAY
www.womenway.org

www.5050x2020.org

www.globalfemaleleaders.com



For booking assistance please contact

Cristina Sloman      
Customer Relationship Manager
Phone: +49 6196 4722 – 613
cristina.sloman@managementcircle.de

Partnership Opportunities

Elena Backhaus
Partnership Development Manager
Phone: +49 6196 4722 – 634
elena.backhaus@managementcircle.de

4 easy ways to register
Online: www.globalfemaleleaders.com/sign-up/                  Email: globalsummits@managementcircle.com
Phone: Cristina Sloman at +49 6196 47 22 – 613          Fax: +49 6196 47 22 – 999

It is really easy to book your place online. Go online and book now on www.globalfemaleleaders.com/sign-up/

    Access to all presentations and executive  
discussions 

   Exclusive festive gala dinner 

   All summit meals 

   Think Tank Academy 

   Pre-event summit programme 

   Welcome reception

    Exclusive whitepaper with keyfindings  
of the summit

   SightRunning

    Exclusive networking with 300 high-level  
and international attendees

THE PARTICIPATION FEE INCLUDES:

Smart Travel with our Official Carrier - Lufthansa Group Airlines

Save up to 10% on your Airfare to the Global Female Leaders 2017 in Berlin!  
Including World Wide Connections in all Booking Classes (First/Business/Economy)

More information: www.globalfemaleleaders.com

Your Best 

Flight To Berlin!

GLOBAL FEMALE LEADERS 4.0
7th – 9th MAY, 2017 | THE RITZ-CARLTON BERLIN | GERMANY

4th Annual Summit

SUCCESSFULLY NAVIGATING THE DIGITAL WORLD

The Global Female Leaders Summit 2017 is a 
valuable source of knowledge, insights  and  networ-
king  opportunities  that  is  specifically  designed  
for leaders, visionaries and decision makers across 
all industries including:

  Chief executives and chairs 

   Women and men in senior leadership roles

  Entrepreneurs

   High-potential professionals looking to advance 
their careers

   Leaders interested in broadening their horizon

WHO WILL YOU MEET?

The  Summit  will  be  limited  to  300  carefully  selected  high  profile  participants. Please note that acceptance of your application is prerequisite to your participation.  
Applications  will  be  considered  on  a  first  come  first  served basis – to ensure your participation in the event we recommend registering early! The fee for atten-
ding this two and a half day event is € 2.995,–. We offer a discounted rate of € 2.495,- to NGOs. All prices named do not include statutory VAT. Cancellation Policy: 
A cancellation free of charge is possible up to eight weeks prior to the event. If the registration is cancelled at a later date or should the participant fail to appear, we 
will charge the entire registration fee.


